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1 Name and Address

Zeppelin University gGmbH
Am Seemooser Horn 20 | 88045 Friedrichshafen | Germany

Administration

Phone +49 7541 6009-1000 | Fax +49 7541 6009-1199
Student Affairs Office

Phone +49 7541 6009-2200 | Fax +49 7541 6009-2099

Directions to Friedrichshafen

By plane
Airport Friedrichshafen (a few minutes by car away from the city)

By train

IC/ICE connection in Ulm, from Ulm by InterRegio or E-train to Friedrichshafen

By car
From Stuttgart
On the A 81 Stuttgart-Singen, exit Stockach, the B 31 to Friedrichshafen
From Ulm
On the B 30 to Friedrichshafen
From Munich
On the A 96 (Memmingen) and the B 18 via Lindau to Friedrichshafen
From Zurich

On the N 7 to Konstanz, ferry to Meersburg and the B 31 to Friedrichshafen

® Karlsruhe

@ Wiirzburg
@ Stuttgart

®UIm

Singen

Meersburg @
. B "@Fnedri hshafen
Konstanz ."""--‘ il Bt A% @ Memmingen

@ Lindau

® Romanshorn
Basel

Ziirich @ @ Bregenz

St. Gallen®
N13

Chur/Mailand Innsbruck

A4
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Campus |

Am Seemooser Horn 20 | 88045 Friedrichshafen

From Lindau

B 31 until the end of the road (exit Colsmannstrae). On Colsmannstrafde straight ahead following Maybachstral3e,
Albrechtstral’e and Zeppelinstrafe in the direction "Meersburg". Turn left diagonally opposite the driveway to "Kau-
fland" supermarket, cross the railroad crossing and follow the small road. The main entrance is at the front of the
building, as are numerous parking lots.

From Meersburg

On the B 31 through "Fischbach" and further along on Meersburger- and Zeppelinstral3e straight ahead in the direc-
tion "Friedrichshafen Stadtmitte". After "MTU Werk 2" (diagonally opposite the driveway to "Kaufland" supermarket)
turn right, cross the railroad crossing and follow the small road. The main entrance is at the front of the building, as

are numerous parking lots.

Campus Il

Fallenbrunnen 2 + Fallenbrunnen 18 | 88045 Friedrichshafen

From Lindau

B 31 until the end of the road (exit Colsmannstral3e). On ColsmannstralRe straight ahead following Maybach- and
Albrechtstrasse in the direction "Meersburg". At "Landratsamt Friedrichshafen" turn right from Albrechtstraf3e into
GlarnischstraRe. Go approximately 800 m straight ahead, then turn right (Fallenbrunnen 2) or go straight on and take
the first turn on the left after the traffic island (Fallenbrunnen 18).

From Meersburg

On the B 31 through "Fischbach" and further along on Meersburger- and Zeppelinstrafde straight ahead in the direc-
tion "Friedrichshafen Stadtmitte". Turn left at "Landratsamt” in the direction "Lindau", after approximately 100 m turn
left again into Glarnischstral3e. Go approximately 800 m straight ahead, then turn right (Fallenbrunnen 2) or go

straight on and take the first turn on the left after the traffic island (Fallenbrunnen 18).

Campus Il

B3 Fallenbrunnen

Richtung Meersburg

Glamischstrae

B31 Albrechtstralle \

Zeppelinstrae

Campus |
Am Seemooser Horn

]
Bahnhof

Graf-Zeppelin-Haus
H
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2 Academic Calendar

Within the context of its strategy of internationalization, Zeppelin University (ZU) has been following the Anglo-

American calendar since the fall semester 2006.

This is the schedule for the fall semester 2010:

Orientation Week August 30, 2010 — September 03, 2010
Beginning of Classes September 06, 2010

Development Day October 20, 2010

Teaching Day November 11, 2010

Reading Week November 29, 2010 — December 03, 2010
Examination Period December 06, 2010 — December 18, 2010
Semester Break December 20, 2010 — January 08, 2011

Changes of registration for courses and

block courses up to one week after the first session

Changes of registration for language

classes up to two weeks after the first session

Changes of registration for

StudentStudies only possible on request

You will find further current semester dates on our website (www.zeppelin-university.de).

3 Academic Facilities

Central Administration

Phone +49 7541 6009-1000 | Fax +49 7541 6009-1199

Prof Dr Stephan A Jansen | President, University Management | extension -1100, Manuela Haug

Tim Gobel | Member of the Board of Directors, Marketing Director | extension -1112

Dr Karsten Rosemeier | Member of the Board of Directors, Academic Director | extension -1131

Katja Volcker | Member of the Board of Directors, University Management | Finance Director | extension -1151
Dr Gary Anderson | Head of International Office | extension -2041

Peter Aulmann | Head of Fundraising | extension -1141

Stephanie Bauer | Head of Accounting | extension -1156

Rainer Bohme | Head of University Communication | extension -1191

Andrea Béttcher | Head of Admissions and Advisory Service | extension -2000
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Petra Diesch | University Development & Strategic Partnerships | Project Management | extension -1142
Susanne Ising | Head of Event Management | extension -1194

Alexander Kibler-Kref3 | Head of Study and Examination Office | extension -2010

Heike Lander | Head of Library | extension -1181

Thomas Lenz | Head of Information Technology | extension -1161

Tina Liebsch | Head of Student Affairs Office | extension -2200

Wolfgang Link | Head of Partner Pool | extension -1900

Ute Lucarelli | Head of Research Funding | extension -1114

Stephan Sturm | Head of Facility Management | extension -1172

NN | Head of Campus Development & Management | extension -1171

You will find the current organization chart on our website: http://www.zeppelin-university.de.

Department Heads
Prof Dr Ellen Enkel

Corporate Management & Economics (CME) | extension -1200
Prof Dr Dirk Baecker

Communication & Cultural Management (CCM) | extension -1300
Prof Dr Eckhard Schroter

Public Management & Governance (PMG) | extension -1400

Senate
The responsibilities of the senate especially include

| the recommendation regarding the appointment of professors to the body of the university;
| the decision on regulations concerning admission and enrolment as well as the study and examination regulations;

| the decision on changes in the fundamental rules.

Examination Boards

The central examination boards of the bachelor and master programs are responsible for all matters regarding studies
and examinations. They consist of a representative of the students who has a consulting vote, a representative of the
academic staff and at least three professors, at least one from each department of Zeppelin University that offers a
degree according to the valid examination regulations. For each member of the examination board a deputy has to be
determined. The term of office of the members and their deputies is two years, for students one year. Re-elections are

possible.
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The examination boards make all their decisions in accordance with the valid examination regulations. They especially
monitor that the terms of the examination regulations are observed. The examination boards submit suggestions on
reforms of the study and examination regulations and give consulting advice on suggested changes. The examination
boards guarantee that students can complete their assignments and examinations in the period determined by the

study and examination regulations.

4 General Description of the University

Zeppelin University sees itself as a university bridging business, culture and politics. Since 2003 it has been a state-
recognized university with university status and with an exclusively private responsible body. Zeppelin University is in-
dependent in its teaching and research and focused on the multidisciplinarity of its work. It has clearly-defined targets,
such as testing new forms of teaching and learning, developing new programs and research approaches, as well as
finding new ways in the organization of an academic university. It also considers this its social mission. On the so-
called "Development Day", the current development of the university is regularly discussed together with all lecturers,

staff, and students.

Within its framework of institutional and personal cooperations with academia, business, culture, and politics the uni-
versity specifically seeks international exchange. In its teaching, the university aims at providing the framework that
enables students to design their program freely and independently. Two targets of the university are of equal standing:
the development of one’s personality and the acquisition of a professional qualification. The program thus emphasizes
"practical tools" and "mental tools" simultaneously, i.e. the practical relevance, methodical thinking and multidisciplinar-
ity to develop the skill to solve problems independently. These targets of studying will be reached in the close coopera-
tion between those teaching and those being taught. Professors and academic staff feel committed to coaching stu-

dents intensively and personally as part of the concept of "TandemCoaching".

In the area of research Zeppelin University is focused on the analysis of academic trends and scenarios which have the
character of intelligent hypotheses (grassroots) and on the development of new approaches to classical and highly
relevant problem areas of society (evergreens). The researchers at Zeppelin University are committed to multidiscipli-

nary teamwork and cooperate with external academic and non-academic research institutions.
With its three departments

| Corporate Management & Economics;
| Communication & Cultural Management;

| Public Management & Governance

Zeppelin University has set itself the target to provide its students with the individualized teaching of leadership and
decision-making competences that are needed to master the challenges of management in and bridging business, poli-
tics and culture. In this context, management is defined as creative shaping and, in the sense of the guiding principle
of airship pioneer Graf Ferdinand von Zeppelin after whom the university has been named "to make the improbable

probable" and to ultimately implement it.
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Zeppelin University takes part in the ECTS (European Credit Transfer System). Students take courses amounting to 30
ECTS credits per semester or 60 ECTS credits per year. At least 180 ECTS credits are required for the degree in a

three-year (6 semester) bachelor program, 120 ECTS credits for a two-year (4 semester) master program.

The tuition for the bachelor program currently amounts to 3,950.00 Euro per semester, for the master programs be-
tween 3,900.00 and 4,900.00 Euro. Please note that, deviating from this, the tuition in the major phase (semesters

three to six) of the bachelor program in Corporate Management & Economics amounts to 4,950.- Euro per semester.

The additional cost of living is approximately 600.00 Euro per month, depending on the accommodation chosen. Quali-
fying students are offered student loans at a low interest rate (cf. section E.5.1). Additionally, scholarships are granted

to qualified applicants of all nationalities every year (cf. section E.5.2).

5 Programs/Degrees

5.1 Bachelor and Master Programs
The bachelor section of Zeppelin University comprises the following programs:

| Corporate Management & Economics (CME),

| Communication & Cultural Management (CCM),

| Public Management & Governance (PMG).

In the master section, Zeppelin University has offered a total of six programs since the fall semester 2006:

Consecutive

| Corporate Management & Economics (CME),
| Communication & Cultural Management (CCM),

| Public Management & Governance (PMG).

Non-consecutive

| Corporate Management & Economics (CME),
| Communication & Cultural Management (CCM),

| Public Management & Governance (PMG).

Starting in Fall Semester 2010 as part of the Professional School:

Executive Master of Family Entrepreneurship (eMA FESH).

5.2 State-recognition and Accreditation

The quality of the bachelor and master programs — established within the framework of the Bologna Process — is guar-
anteed by accreditation agencies which thoroughly evaluate every program in an accreditation process. At the end of

such a process, the program is either accredited (with or without restrictions) or rejected.
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Zeppelin University has already passed three of these processes successfully.

In a first process with the agency ACQUIN the accreditation of two bachelor programs and one master program was

granted without any restrictions.

This concentrated process concerning five programs was carried out by an expert committee consisting of top-level

academic and practical specialists who put ZU to the acid test.

In a second, also concentrated process with the agency FIBAA, a further bachelor and two master programs were

granted accreditation without any restrictions.

In an additional process with the ageny FIBAA the ninth, and for the time being last, full-time program was accredited

successfully.

The executive master program of Family Entrepreneurship is currently undergoing the accreditation process by AC-
QUIN.

The state recognition of these nine academic programs by the state of Baden-Wirttemberg was granted by the Coun-
cil of Ministers of Baden-Wirttemberg in its meetings on July 12, 2005 and August 1, 2006. These accreditations, as
well as the state-recognition, mean that the ZU concepts are unique in Germany — the multidisciplinary foundation
phase in the bachelor program, the GlobalStudies, the TandemCoaching, as well as the StudentStudies — have now

also been officially recognized.

Accreditation by the German Council of Science and Humanities

"ZU has achieved something impressive"

On February 2, 2009 the German Council of Science and Humanities granted the institutional accreditation to Zeppelin
University (ZU) after a process of slightly less than two years. Thus, ZU receives the highest seal of quality in the Ger-
man university scene and is the first private university in southern Germany that has been successfully accredited by

the German Council of Science and Humanities.

"An innovative approach clearly sets it apart from the existing offers of other universities"

.ZU, founded in 2003, has undergone a very impressive development’, Professor Peter Strohschneider, chairman of
the German Council of Science and Humanities explains. ZU with its mission statement as a "research-oriented private
university" has set itself the goal "to achieve a theory-based and at the same time systematic, professional-oriented
education of 'generalists' with a multidisciplinary perspective bridging business, culture and politics" using its broad
range of program offers. In the eyes of the German Council of Science and Humanities, this innovative approach clearly
sets ZU apart from the existing offers of other universities. "The mission statement of ZU is very ambitious, yet, based
on the performance up to now — especially regarding the fact that it has existed for not even five years — it can be real-

ised" Strohschneider says.

Strong Research and Long-Term Financing

According to the German Council of Science and Humanities, it must be emphasized that ZU "has not only worked on

the design and implementation of the programs but has also taken numerous initiatives to strengthen its research ac-
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tivities". The growth of the chairs and the research institutes was emphasised especially. For the 700 students enrolled
this year the number of full-time professors will be increased from 19.5 at the moment to 28.5. The German Council of
Science and Humanities positively highlighted — especially in times of a crisis in the financial markets and the resulting

problems for private universities — the long-term financial hedging of the foundation-supported university.

Expansion of the PhD Program

The German Council of Science and Humanities also sees ZU on the right path regarding the intended independent
right to award doctorates which is granted by the state of Baden-Wirttemberg. The committee recommends that ZU
expands the existing PhD program. "Overall, considering the relatively early stage in the founding process, the research
activities of the university are already impressive". This is the assessment of the German Council of Science and Hu-
manities. In the last five years, 42 PhD theses have been completed in cooperation with ZU — more than 25 research
assistants of ZU are at present finishing up their PhD or post-doctoral qualifications. These programs are currently
completed in cooperation with state universities. According to the German Council of Science and Humanities, the
state of Baden-Wirttemberg has already indicated that it will support ZU in its efforts. "ZU has achieved something im-

pressive" is the conclusion of the German Council of Science and Humanities.

Achievements of an Outstanding Team

'On the one hand, the positive accreditation of ZU as a research-oriented private university after only five years is an
encouragement for the consistent further development of the university’'s innovations by following classic ideals of
education and research". This is how ZU President Professor Stephan A. Jansen expresses his joy about the decision
of the German Council of Science and Humanities. "On the other hand, it is a sign of appreciation for all who have
made this possible: an enthusiastic founding team in administration, pioneering students, fascinating scholars and
many patrons, especially in research." It is the achievement "of an outstanding team of currently 600 students, mean-

while 650 alumni, more than 200 staff members and lecturers who are happy about this accreditation”, Jansen says.

THE BACKGROUND

The German Council of Science and Humanities

The Wissenschaftsrat (German Council of Science and Humanities) is an advisory body to the Federal Government and
the state governments. Its function is to draw up recommendations on the development of science, of research and of
the university sector as well as to contribute to the safeguarding of the international competitiveness of German sci-
ence and humanities in the national and European system. In its accreditation process the German Council of Science
and Humanities examines whether universities are capable of achieving a performance in teaching and research that
meets accepted scientific standards. This constitutes a process of quality control and aims at creating transparency

and comparability of educational offers.

The Accreditation Process

ZU has aimed for the accreditation process to extend the state accreditation already ahead of time. The required
documents were submitted in September 2007 to the Ministry of Science of Baden-Wurttemberg which in turn offi-

cially started the process in January 2008. In March 2008 the German Council of Science and Humanities confirmed
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the acceptance of the process, in September 2008 a committee of the German Council of Science and Humanities in-

spected ZU on site. The decision on the accreditation for five years was published on February 2, 2009.

6 Admission Process

Our approach: individualized and personal. The decision for "your" university is one of the first major decisions in your
biography. As a private university, Zeppelin University chooses its students in its own selection process because the

selection of our students is one of the major decisions for us.
The selection process is based on two assumptions:

Intelligence and the ability to study are not necessarily related to an applicant’s GPA in their university entrance exami-

nation. That means we accept personalities who have personally convinced us — irrespective of their grades.

Intelligence and the ability to study are not necessarily related to the parents’ financial background. That means that

every applicant who is offered a place at ZU can study here — irrespective of the financing of the program.
Right from the start we get involved with you personally — just as we do with our students.

Our selection process: subjective and fair. As we get involved with our students personally, the ZU selection process

may well be one of the most subjective procedures in the German educational system.
Two reasons for this subjectivity:

The group of those who make the selection decision, i.e. the selection committee, is never the same. In addition to
professors, staff and students there are always external people involved — citizens, entrepreneurs, journalists, museum

directors, politicians, etc.

There are no fixed lists of selection criteria; rather the selection committee will discuss them individually. Those mak-
ing the decision should have no criteria! Instead, the criteria lie in the applicants themselves! The following criteria play

no role for us: age, gender, nationality, religion and previous university experience.

Steps of the Selection Process
The selection process of Zeppelin University consists of three steps:

| Short kick-off [your short profile and the request of the application documents],

| Written online-application [1°' step of selection],

| Pioneers Wanted! selection day [2™ step of selection].

Kick-off means: The start of your own personal application process. After receiving your short profile we will send you

all the information necessary for your application.

The written application consists of documents such as your CV, references and school reports as well as answers to
personal and current questions. These documents will be evaluated by two professors of Zeppelin University. If the
result of the evaluation is positive, the applicants will be invited to one of our "Pioneers Wanted!" selection days. These
selection days consist of a real case study (with real clients) that you will be asked to solve in a team together with

other applicants. The result will be presented to the clients. Additionally, in the afternoon you will have two personal
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interviews of 45 minutes each with four members of the university as well as friends and patrons. Each interview will
be different — just as our applicants. You cannot prepare for these interviews. The applicants simply have to come per-

sonally!
Immediately after the departure of the applicants the selection committee will meet and reach a decision. An invitation
to study at Zeppelin University will only be issued when the majority of the selection committee decides this. We wiill
inform you in writing about the decision within one week after the selection interviews.
Contact for Master applicants
Andrea Bottcher | Student Advisory Service and Admissions

Zeppelin University | Seemooser Horn 20 | 88045 Friedrichshafen | Germany

Phone +49 7541 6009-2000 | Fax +49 7541 6009-1199 |

andrea.boettcher@zeppelin-university.de

Contact for Bachelor applicants

Sonja Heilig | Student Advisory Service and Admissions
Zeppelin University | Seemooser Horn 20 | 88045 Friedrichshafen | Germany
Phone +49 7541 6009-2000 | Fax +49 7541 6009-1199 |

sonja.heilig@zeppelin-university.de

7 University Regulations

The currently valid enrollment regulations determine enrolment at Zeppelin University.

8 ECTS Coordinator of the University
Dr Gary Anderson | Head of International Office
Zeppelin University | Fallenbrunnen 2 | 88045 Friedrichshafen | Germany

Phone +49 7541 6009-2041 | Fax +49 7541 6009-2099 | gary.anderson@zeppelin-university.de
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9 International Partner Universities

Zeppelin University has cooperation agreements (e.g. on mutual student exchange) with the following universities:

Argentina

Australia
Brazil
Chile
China

Columbia

Czech Republic

Denmark
Estonia

France

Great Britain
Hungary

India

Israel

Italy

Japan

Latvia

Netherlands
Mexico

Poland

Peru

Russia

Universidad Catoélica Argentina, Buenos Aires
Universidad Nacional del Sur, Bahia Blanca / Buenos Aires
Universidad Nacional de Cuyo, Mendoza

Macquarie University, Sydney
University of Sao Paulo, Sdo Paulo
Universidad Mayor, Santiago

Peking University, Beijing;
Sun Yat-Sen University, Guanghzou;
Tongji University, Shanghai

Universidad de Medellin
CESA, Bogota

Charles University, Prague
University of Southern Denmark
Tallinn University

Ecole de Management, University of Strasbourg
Université d’Avignon et des Pays de Vaucluse

Manchester Metropolitan University
Andrassy Gyula Deutschsprachige Universitat Budapest (Master PMG)

MI, New Delhi (Master CME);
[IMB, Bangalore (Master CME)

Ben Gurion University of the Negev

University of Bologna, Bologna;
University of Siena

Ritsumeikan Asian Pacific University

University of Latvia;
Turiba School of Business

University Twente
University of Panamericana, Mexico City

University of Management & Marketing, Sosnowiec;
Tischner University

Universidad San Ignacio de Loyola

Linguistic University of Nizhny Nowgorod, Nowgorod
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South Africa Stellenbosch University, Stellenbosch (Master);
WITS University, Johannesburg

South Korea Hallym University

Spain Abat Oliba University, Barcelona;
Universidad Rey Juan Carlos, Madrid;
Universidad de Salamanca, Salamanca
Universidad de Jaén, Jaén
Universidad de Mélaga, Mélaga

Sweden LUND University, Lund;

Orebro University, Orebro (Master CCM)
Switzerland University of Lugano; Lugano
Taiwan National Chengchi University, Taiwan
Turkey Hacettepe University, Ankara;

Istanbul Cultural University
Okan University, Istanbul

USA Butler University, Indianapolis, Indiana;
California State University at Chico;

California State University at Channel Islands;
Columbus State University, Columbus, Georgia;
Cleveland State University, Cleveland, Ohio;
Farleigh Dickenson University, New Jersey;
Georgia College & State University, Milledgeville, Georgia;
Kansas State University, Manhattan, Kansas;
Lamar University, Beaumont, Texas;

University of Missisippi, Oxford;

University of North Carolina, Charlotte;
University of North Carolina Wilmington;
University of Texas, Dallas;

University of Wyoming, Laramie;

Valdosta State University, Valdosta, Georgia;
Washburn University, Kansas.
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zeppelin university

Information on the Departments




1 Overview of Professors

Department Communication & Cultural Management

Prof Dr Dirk Baecker | Chair for Cultural Theory and Analysis;

| NN | Chair for Media Science;

| NN | Chair for Strategic Communication;

| Prof Dr Hans-Ulrich Gumbrecht | Distinguished Guestprofessorship for Comparative Literature;

| Prof Dr Gertraud Koch | Chair for Communicative Science and the Anthropology of Knowledge;

| NN | Chair for Media Theory;

| Prof Dr Klaus Schdonbach | Honorary Professor for Media Science;

| Prof PhD FRSC Nico Stehr | Karl-Mannheim Chair for Cultural Science;

| Prof Dr Martin Trondle | Junior Professor for Cultural Business Administration and Art Research;

| Prof Dr Karen van den Berg | Chair for Cultural Management and Curating.

Department Corporate Management & Economics

Prof Dr Alexander Eisenkopf | PHOENIX Chair for General Business Administration and Mobility Management;

Prof Dr Ellen Enkel | Dr Manfred Bischoff Institute for Innovation Management of EADS;

Friedrichshafen Institute for Family Businesses | FIF

| Prof Dr Andreas Wiedemann | Honorary Professor for Law of Family Businesses;

| Prof Dr Hermut Kormann | Honorary Professor for the Governance of Family Businesses;
| NN | Chair for the Business Administration of Family Businesses (in nomination);

| NN | Junior-Prof for the Family Business Research (in nomination);

Prof Dr Stephan A Jansen | Chair for Strategic Organization and Finance | SOFI;

Prof Dr Peter Kenning | Chair for Marketing;

Prof Dr Christian Opitz | ZF Friedrichshafen Chair for Leadership and Personnel Management;

Otto-Chair for Service Marketing and Long Distance Trade | Junior-Prof Dr Christian Brock;

NN | ZEPPELIN Chair for International Economics and Economic Policyy | in nomination;

Junior-Prof Dr Reinhard Prigl | Dr Manfred Bischoff Institute for Innovation Management of EADS;

Prof Dr Marcel Tyrell | Buchanan Institute for Entrepreneurial and Financial Sciences;

Junior-Prof Dr Mark Mietzner | Chair for Alternative Investments & Governance;

NN | Chair for Econometrics | in nomination.

Department Public Management & Governance

| Prof Dr Joachim Behnke | Chair for Political Science;
| Prof Dr Georg Jochum | Chair for International Regulatory Law;
| Prof Dr Jérn von Lucke | Telekom-Institute for Connected Cities;

| Prof Guy Peters | Distinguished Guestprofessorship for Comparative Governance;
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| Prof Dr Birger P Priddat | Visiting Professor | Chair for Political Economics;

| Prof Dr Eckhard Schroter | Stadt-Friedrichshafen Chair for Administrative Science;
| Prof Dr Heinrich Wilms | Chair for Public Law, Philosophy of Law & Media Law;

| Prof Dr Helmut Willke | Chair for Global Governance.
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2 Department “Communication & Cultural Management (CCM)"

2.1 Information on the Department

Department for Communication & Cultural Management

Zeppelin University | Am Seemooser Horn 20 | 88045 Friedrichshafen
Department Head: Prof Dr Dirk Baecker

Program Director: M A Tobias Lipper

Head of Department Office: Anja Lesche

Phone +49 7541 6009-1300 | ccm@zeppelin-university.de

| Chair for Cultural Theory and Analysis
| Prof Dr Dirk Baecker | Research Assistant: PD Dr Maren Lehmann

Chair for Media Science

| NN | Research Assistant: NN

Chair for Strategic Communication

| NN | Research Assistant: NN

Distinguished Guestprofessorship for Comparative Literature

Prof Dr Hans-Ulrich Gumbrecht

Chair for Communicative Science and the Anthropology of Knowledge

| Prof Dr Gertraud Koch | Research Assistant: M A Nina Ritzi-Messner | Claudia Schlager

NN | Chair for Media Theory;

Honorary Professor for Media Science
| Prof Dr Klaus Schénbach

Karl-Mannheim Chair for Cultural Science

| Prof Nico Stehr PhD FRSC

| Research Assistants: Dr Marian Adolf | Jacqueline Luce PhD | Dr Ekaterina Svetlova | Jason Mast PhD |

Dr Cornelia Wallner

Junior Professor for Cultural Business Administration and Art Research

| Prof Dr Martin Tréndle

Chair for Cultural Management and Curating

| Prof Dr Karen van den Berg | Research Assistant: Dr Joachim Landkammer | Guest lecturer: Dr Ursula Pasero
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2.2 Information on the Programs

Degrees

After passing the program successfully, Zeppelin University grants the international degrees of a B.A. (Bachelor of Arts)
or M.A. (Master of Arts, consecutive and non-consecutive) that were recommended for introduction throughout

Europe by the European Ministers of Education in the so-called "Bologna Declaration" in 1999.

ECTS Department Coordinator

Tobias Lipper (+49 7541 6009-1305) acts as the ECTS representative of the department and as the contact person in

all matters concerning the credit point system.

2.2.1 Bachelor-Program "Communication & Cultural Management"

Admission Requirements and Conditions

The general admission requirements of Zeppelin University (see section A.6) apply to the B.A. program.

Course Catalogue | Fall Semester 2010 | Zeppelin University 23364



Orientation Week

Program Structure B.A.

Communication & Cultural Management CCIVI

Communication and Cultural Sciences

Foundation Phase

Semester 1 Semester 2

6 Obligatory Foundation
Modules

| Management & Economics

| Communication & Culture

| State & Politics

| Organization, Personnel & Marketing
| Fundamentals of Jurisprudence

| Academic Methods

Obligatory Internship

Major Phase

Semester 3 Semester 4 Semester 5

2 Obligatory
Major Modules

| Methodology of Social & Cultural
Science

| Project Work

Obligatoty Internship

7 Elective Modules including at least 6 major elective
modules, at most 1 can be used for multidisciplinary program
modules, zu|sdtze (StudentStudies | Global Studies) etc. (cf.
§ 3 FSPO)

| Cultural Sociology | Cultural Theory

| Comparative Cultural Science

| Science of Art & Cultural History

| Trans-cultural Communication

| Theory of Media & Public Communication
| Journalism & Public Relations

| Operating System Culture

| Communication & Knowledge

| Media Design & Visual Culture

| Law of Cultural & Communicative Life

| Advertising & Marketing

| Sociology

| Current Issues in Communication & Cultural Sciences

TandemCoaching TandemCoaching

Bachelor Phase

Semester 6

Bachelor Colloquiums

| Research & Reading
| Bachelor Thesis

Bachelor Thesis

TandemCoaching TandemCoaching TandemCoachir{TandemCoaching



Description and Purpose of the Program

The purpose of the bachelor program Communication & Cultural Management is to provide students with fundamental
knowledge and skills as professional qualifications for the sectors of cultural, communication and media management.
In the cultural sector these include practical knowledge of and skills in cultural production and reception, as well as the
economic fundamentals of cultural management. In the sectors communication and media they include introductory
knowledge of and skills in intercultural, personal and strategic communication as well as fundamentals of media analy-

sis and theory.

The aim is to provide students with a multidisciplinarily designed competence profile which combines the fundamental
knowledge of cultural, communication and media science with that of business administration and management the-
ory. This innovative competence profile is to allow our graduates qualified entry positions in the sectors of cultural,

communication and media management.
The focus is on the following professionally-oriented fundamental and introductory competences:

| Multidisciplinary Competence in Fundamentals
imparting of introductory fundamental knowledge of communication and cultural science in combination with intro-
ductory aspects of business administration and management theory, political and administrative sciences, as well as

jurisprudence, during the multidisciplinarily designed foundation phase (semesters 1 - 2).

Competence in Methods and Reflection
imparting of introductory fundamental knowledge of the methodology of social and cultural science, as well as the

theory of science, and especially of fundamental knowledge in the area of empirical social research (semesters 3 - 4).

Competence in Management and Project Management
imparting of advanced fundamental knowledge in the areas of organization and personnel management, marketing
and operating system culture, as well as the imparting of specific competences in project management in the obliga-

tory module project work and multidisciplinary case studies (semesters 1 - 4).

Competence in Communication and Media
imparting of advanced fundamental knowledge in the elective areas of communication & knowledge, transcultural
communication, media theory, media design and journalism

(semesters 3 - 6).

Competence in Culture and Creativity
imparting of advanced fundamental knowledge in the elective areas of cultural theory & cultural history, cultural stud-

ies, as well as curating (semesters 3 - 6)

Additionally, the students are offered a systematic and continuous orientation of and reflection on their program re-
garding their employability with their bachelor degree. One important aspect is the course-related concept of Tandem-
Coaching that is an integral part of the curriculum and where the students are supported by a science coach and a
practical coach throughout their studies. The science coach concentrates on individualized course guidance and sup-
port of the student, while the practice coach is responsible for a consistently practically oriented guidance concerning

professional choice and orientation to prepare the student for a professional entry after graduation (semesters 1 - 6).
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Against the background of globalization, today’s societies require more than ever the knowledge of and the ability to
act in different cultures. This means that at the same time the requirements of personal and intercultural communica-
tive abilities have increased. Communicative competence and cultural knowledge are thus considered the key qualifica-
tions of the 21° century. The bachelor program Communication & Cultural Management tries to react to these new
challenges especially in its multidisciplinary perspective and its specific combination with the teaching of fundamental
knowledge of and skills in management. The immediate employability is above all the result of the combination of the
teaching of fundamental knowledge of and skills in communication, cultural and media science with fundamental
knowledge of business administration and management theory (regarding the entry and career chances of bachelor
graduates please refer e.g. to the study of The Donors’ Association for the Promotion of Sciences and Humanities in
Germany: "Karriere mit dem Bachelor - Berufswege und Berufschancen®, April 2005 as well as the results of a survey
of the "Bundesverband mittelstandische Wirtschaft" among its members dated May 2005). Depending on the individual
focus the competence profiles of the graduates offer a wide range of career entry chances in the sectors of cultural,
communication and media management. Potential entry opportunities and assignments for communication and cultural
managers include: market, audience and media research, PR, cultural sponsoring and foundation systems, future and
trend research, cultural politics, management of museums, theatres and galleries, as well as the media sector, journal-

ism, the advertising industry and publishing.

Admission to Additional Programs

The B.A. degree enables graduates to pursue an additional master program, such as the consecutive master in "Com-
munication & Cultural Management" offered by Zeppelin University.

Examination Regulations

The examination regulations for the B.A. program "Communication & Cultural Management" are determined in the cur-

rently valid study and examination regulations.

222 Consecutive Master-Program "Communication & Cultural Management'

Description and Purpose of the Consecutive M.A. Program

Based on the respective bachelor program of Zeppelin University, the purpose of the consecutive and research-
oriented master program Communication & Cultural Management is to provide students with more advanced aca-

demic knowledge of communication and cultural sciences.
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Orientation Week

Program Structure Consecutive M.A.
Communication & Cultural Management CCM

Communication and Cultural Sciences

Master Phase

Semester 1 Semester 2 Semester 3 Semester 4

4 Obligatory Major Modules Master Colloquiums
I Advanced Management Sciences | Master Colloquium
| Methods & Fundamentals
| Theories of Modern Societies Master Thesis

| Management-oriented Fields of Law

Internship abroad

4 Elective Modules including at least 3 major elective modules (specializations possible, cf.

appendix 3 ), at most 1 module can be used for multidisciplinary program modules, zulsatze
(StudentStudies | GlobalStudies) etc. (cf. § 3 FSPO)

| Cultural Research & Analysis

| Managing & Imparting Culture

| History of Ideas & Cultural Change

| Communications Management & Analysis

| Knowledge

| Medial Publicity & Issue Management

| Marketing & Branding

I Non-profit-Economy

| Global Community

I Judging, Deciding & Behaving in Social & Economic Contexts
| Law of Cultural & Communicative Life

| Current Issues in Communication & Cultural Sciences

TandemCoaching TandemCoaching TandemCoaching TandemCoaching



By imparting more advanced knowledge of the topics of communication and cultural sciences than in the bachelor pro-
gram, the research orientation of the master program aims at providing students with advanced knowledge of and
skills in the theory-building and the research methods of communication and cultural science. Thus, they become famil-
iar with the fundamentals of sociological and cultural-analytical methods of work and interpretation. The purpose is to
promote the students’ independent perceptional, design, expression and organizational abilities as well as their ability

to think and research independently on an academic level.

The combination of topics from communication and cultural science with the teaching of advanced knowledge of and
skills in management theory is designed to achieve an innovative, professional and career-oriented competence profile

of the graduates:

| Competence in Academic Research and Methods
imparting of advanced knowledge in the area of the theory of science as well as the methods of academic work (se-

mesters 1 - 2).

| Management Competence
imparting of advanced knowledge of management theory in the areas leadership as well as the management of NGOs

and NPOs (semesters 1 - 2).

| Competence in Cultural Reflection
imparting of advanced knowledge in the elective modules from the areas of cultural research and cultural analysis, cul-

ture mediation, as well as the history of ideas and cultural change (semesters 2 - 4).

| Competence in Communication and Media
imparting of advanced knowledge in the elective modules from the areas of communication research, communication

analysis, the area of knowledge, as well as media systems and medial curating (semesters 2 - 4).

The students are offered a systematic and continuous orientation of and reflection on their program regarding their
employability with their master degree. One important aspect is the course-related concept of TandemCoaching that is
an integral part of the curriculum and where the students are supported by a science coach and a practical coach
throughout their studies. The science coach concentrates on individualized course guidance and support of the stu-
dent, while the practice coach is responsible for a consistently practically oriented guidance concerning professional
choice and orientation to prepare the student for a professional entry after graduation (semesters 1 - 4). Based on the
purpose of the bachelor program, the concept of the master program Communication & Cultural Management follows
the basic prognosis that the ability to act and communicate in an intercultural context is one of the key qualifications of
the 21° century. What distinguishes the master program is on the one hand its research orientation and on the other
hand the fact that it combines the advanced academic teaching of knowledge of communication and cultural science
with that of management competences. The teaching of management competences can build upon a broad basis of
knowledge of and skills in business administration and management orientation from the bachelor program that are
taken as examples for more detailed discussion in the master program. This management orientation of ZU's programs
in communication and cultural science increases the graduates’ career chances and corresponds to the multidiscipli-

nary requirements of professional reality in the sectors of communication, media and cultural management.
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The research orientation of the master program allows graduates the immediate step into a PhD program or an aca-
demic career. Additionally, the management orientation qualifies them for a broad range of management and leader-
ship positions in business, culture and media as well as for demanding positions in the areas of market, audience and
media research, PR, cultural sponsoring and foundation systems, future and trend research, as well as cultural politics.
Additional career chances exist in journalism, the advertising industry, event and festival management as well as com-

pany-specific arts management and cultural work and communication management of organizations and companies.

Within the master program so-called "tracks" allow a specialization (communication management or cultural manage-

ment).

Admission to Additional Programs

The consecutive master degree enables graduates not only to take up qualified job assignments but also to pursue a

further academic career (PhD, post-doc).

2.2.3 Non-consecutive Master Program "Communication & Cultural Management'

Description and Purpose of the Non-consecutive M.A. Program

As a non-consecutive master program, the M.A. in Communication & Cultural Management | CCM builds on programs
in the humanities and the social sciences. In the first semester the basic modules for the introduction to communica-
tion and cultural science as well as the introduction to management and economics are offered. The teaching and re-
search concept highlights the practical and theoretical interrelationships between media, communication and culture in
a globalized knowledge society. The aspects internationality and interculturality therefore play a crucial role in this pro-
gram: the first two semesters are exclusively taught in English, in the following semesters classes are offered in Ger-
man and English; the offered language thereby being obligatory for all participants. Papers as parts of course assign-

ments can be written in English. An internship abroad is obligatory.

In the non-consecutive master program Communication & Cultural Management students gain:

Competence in Academic Research and Methods
imparting of advanced knowledge in the area of the theory of science as well as the methods of academic work.
Qualitative and quantitative methods of collecting information are considered as necessarily complementary (semes-

ters 1 -2).

Competence in Management
imparting of advanced knowledge of management theory and fundamentals of economics, cultural and communica-
tion management as well as detailed knowledge of the area leadership

(semesters 1 - 2).

Competence in Communication and Media
imparting of advanced knowledge in the areas of communication research, media systems, the area of knowledge
and medial curating (semesters 3 - 4) in the context of the basic module in communication and cultural science and

the elective modules.
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| Competence in Cultural Reflection
imparting of comprehensive knowledge in the areas of cultural research and cultural analysis, culture mediation, as
well as the history of ideas and cultural change (semesters 3 - 4) in the context of the basic modules in communica-

tion and cultural science and the elective modules.

The students are offered a systematic and continuous orientation of and reflection on their program regarding their
employability with their master degree. One important aspect is the course-related concept of TandemCoaching that is
an integral part of the curriculum and where the students are supported by a science coach and a practical coach
throughout their studies. The science coach concentrates on individualized course guidance and support of the stu-
dent, while the practice coach is responsible for a consistently practically oriented guidance concerning professional

choice and orientation to prepare the student for a professional entry after graduation (semesters 1 - 4).

Within the master program so-called "tracks" allow a specialization (communication management or cultural manage-
ment).

Admission to Additional Programs

The non-consecutive master degree enables graduates not only to take up qualified job assignments but also to pursue

a further academic career (PhD, post-doc).
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Orientation Week

Program Structure Non-consecutive M.A.
Communication & Cultural Management CCIV

Communication and Cultural Sciences

Master Phase

Semester 1 Semester 2 Semester 3 Semester 4
4 Obligatory Major Modules Master Colloquium
| Advanced Management Sciences | Master Colloquium
| Fundamentals & Additions
| Methods Master Thesis
| Theories of Modern Societies

Internship abroad

4 Elective Modules including at least 3 major elective modules (specializations
possible), at most 1 module can be used for multidisciplinary program modules, zulsatze
(StudentStudies | GlobalStudies) etc. (cf. § 3 FSPO)

| Cultural Research & Analysis

| Managing & Imparting Culture

| History of Ideas & Cultural Change

| Communications Management & Analysis

| Knowledge

| Medial Publicity & Issue Management

| Marketing & Branding

| Non-profit-Economy

| Global Community

I Judging, Deciding & Behaving in Social & Economic Contexts

| Law of Cultural & Communicative Life

| Current Issues in Communication & Cultural Sciences

TandemCoaching TandemCoaching TandemCoaching TandemCoaching



3 Department "Corporate Management & Economics (CME)"

3.1 Information on the Department

Department for Corporate Management & Economics

Zeppelin University | Am Seemooser Horn 20 | 88045 Friedrichshafen
Department Head: Prof Dr Ellen Enkel

Program Director: Dr phil Stephanie Nau

Head of Department Office: Marie-Christine Eyerund-Genaille | Sabine Marx
Phone +49 7541 6009-1200 | cme@zeppelin-university.de

| Otto Chair for Service Marketing and Long Distance Trade
| Junior-Prof Dr Christian Brock

| PHOENIX Chair for General Business Administration and Mobility Management
| Prof Dr Alexander Eisenkopf | Research Assistant: Christian Burgdorf

Dr Manfred Bischoff Institute for Innovation Management of EADS

| Prof Dr Ellen Enkel | Chair for Innovation Management | Research Assistant: Dipl-Ing Annette Horvéath

Friedrichshafen Institute for Family Businesses FIF

| NN | Institute Management

| Honorary Professor for Law of Family Businesses | Prof Dr Andreas Wiedemann;

| Honorary Professor for the Governance of Family Businesses | Prof Dr Hermut Kormann;
| Chair for the Business Administration of Family Businesses | NN (in nomination);

| Junior-Prof for the Family Business Research | NN (in nomination)

Chair for Strategic Organization and Finance | SOFI
| Prof Dr Stephan A Jansen | Research Assistants: Dipl-Kffr Kathrin Haberle | Dipl oec Tim Gobel

Chair for Marketing
Prof Dr Peter Kenning | Research Assistants: Dr Natascha Loebnitz | Inga Wobker MA | Linn Rampl MA | Dipl-Kfm
Tim Eberhardt |[Marc Linzmajer MA

Chair for Alternative Investments & Governance

| Junior-Prof Dr Mark Mietzner

ZF-Friedrichshafen Chair for Leadership and Personnel Management

| Prof Dr Christian Opitz | Research Assistant: Dipl-Betriebsw (FH) Kay Hendrik Hofmann
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| ZEPPELIN Chair for International Economics and Economic Policy

| NN (in nomination) | Research Assistant: NN

| Buchanan Institute for Entrepreneurial and Financial Sciences

| Prof Dr Marcel Tyrell | Research Assistant: Dr Ekaterina Svetlova

| Chair for Applied Econometrics

| NN (in nomination) | Research Assistant: NN

3.2 Information on the Programs

Degrees

After passing the program successfully, Zeppelin University grants the international degrees of a B.A. (Bachelor of Arts)
or M.A. (Master of Arts, consecutive and non-consecutive) that were recommended for introduction throughout
Europe by the European Ministers of Education in the so-called "Bologna Declaration" in 1999.

ECTS Department Coordinator

Dr Stephanie Nau (+49 7541 6009-1205) acts as the ECTS representative of the department and as the contact person

in all matters concerning the credit point system.

3.2.1 Bachelor Program "Corporate Management & Economics"

Admission Requirements and Conditions

The general admission requirements of Zeppelin University (see section A.6) apply to the B.A. program.

Description and Purpose of the Program

The purpose of the bachelor program Corporate Management & Economics is to provide students with a generalisti-
cally designed basic education in business sciences which sets itself apart from comparable bachelor programs in

business sciences due to its multidisciplinary perspective.

The novelty of the program lies in the fact that the curriculum combines basic knowledge of business administration
and economics with basic aspects of communication and cultural sciences, political and administrative sciences and
jurisprudence. The aim is to provide students with an innovatively-designed generalist competence profile that forms a

broad basis for a qualified career entry in various areas and industries.
The focus is on the following professionally-oriented fundamental and introductory competences:

| Multidisciplinary Competence in Fundamentals
imparting of fundamental knowledge of business administration and economics in combination with introductory as-
pects of communication and cultural sciences, political and administrative sciences and jurisprudence during the

foundation phase (semesters 1 - 2).
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Competence in Methods
imparting of fundamental knowledge in the areas of mathematics, statistics, empirical social research and business
information systems, supplemented by propaedeutic knowledge of the fundamental economic subjects accounting,

financing, controlling as well as micro- and macro-economics (semesters 3 - 4).

Generalist Competence in Management

imparting of advanced knowledge of the elective areas of business administration, i.e. strategic and operative man-
agement, personnel management and leadership, management of SMBs, organization and network theory, corporate
financing, marketing, business law, technology and innovation management, supply chain management, as well as

entrepreneurship (semesters 4 - 6).

Competence in Globalization

imparting of advanced knowledge of the elective areas of business administration and economics, i.e. international &
intercultural management, international economics, international economic policy, international accounting as well as

current topics of corporate management and economics (semesters 4 - 5).

The students are offered a systematic and continuous orientation of and reflection on their program regarding their
employability with their bachelor degree. One important aspect is the course-related concept of TandemCoaching that
is an integral part of the curriculum where the students are supported by a science coach and a practical coach
throughout their studies. The science coach concentrates on individualized course guidance and support of the stu-
dent, while the practice coach is responsible for a consistently practically oriented guidance concerning professional
choice and orientation to prepare the student for a professional entry after graduation (semesters 1 - 6). The generalist
concept of the bachelor program Corporate Management & Economics allows our graduates access to qualified entry
and career chances in various sectors and industries. Especially in the case of recent graduates a broad basic knowl-
edge is required for a qualified career entry, more than specializations that have started too early and thus cannot build
upon a sufficiently solid basis of knowledge and methodical competences of business administration and economics.
The multidisciplinary design of the program is based on the assumption that managers and entrepreneurs are increas-
ingly faced with challenges that cannot be solved solely with the classical functional areas of business administration.
The traditional management training, designed according to the concept of a "business school" is thus reaching its lim-
its (Henry Mintzberg). The new challenges require multidisciplinary extensions of the traditional syllabus of business
administration, which in the case of a professionally-oriented bachelor program can be achieved above all by the intro-
ductory teaching of fundamental aspects, views and knowledge of communication and cultural science, as well as po-

litical and administrative sciences and law.
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Orientation Week

Program Structure B.A.
Corporate Management & Economics CIVIE

Business Administration and Economics

Foundation Phase

Semester 1 Semester 2

6 Obligatory Foundation
Modules

| Management & Economics
| Communication & Culture
| The State & Politics

| Organization, Personnel & Marketing

| Fundamentals of Jurisprudence
| Scientific Methods

Obligatory Internship

Major Phase Bachelor Phase
Semester 3 Semester 4 Semester 5 Semester 6
3 Obligatory Major Modules Bachelor

Colloquiums

| Methodical Competences

| Financing & Controlling | Entrepreneurship

| Economics | Economic Policy
Conceptions of
the Council

| Bachelor Thesis

Bachelor
Thesis

Obligatory Internship

5 Elective Modules
including at least 3 major elective modules as well as at most 2
multidisciplinary elective modules (cf. § 3 sec. 3 SSER)

| Advanced Management |

| Advanced Management Il

| External & International Accounting
| Marketing

I Innovation & Entrepreneurship

| Corporate Law

| Economics

| Logistics, Transport & Traffic
| Current Issues of CME

TandemCoaching TandemCoaching |TandemCoaching TandemCoaching | TandemCoaching | TandemCoaching
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As competent generalists our bachelor graduates have access to attractive entry and career opportunities in various
sectors and industries. Generally, an analysis of 50 companies by "The Donors’ Association for the Promotion of Sci-
ences and Humanities" regarding the entry positions of bachelor graduates shows a very positive picture: in all indus-
tries entry positions with leadership functions of departments, branches and teams, as well as positions as executive
assistants are named (Bergs / Konegen-Grenier, Studie Stifterverband 2005, p. 28). Thus, a qualified entry in small and
medium-sized companies, as well as in multinational groups, is possible. Additionally, Zeppelin University has agree-
ments for special entry options for its bachelors with selected auditing companies, consulting companies and financial
service providers. The special profile of the program also enables and encourages graduates to start an entrepreneurial
career in the mid-sized sector or to start a proprietary business. Thus, the bachelor program Corporate Management &
Economics has a profile that offers graduates good and broad chances of a qualified career entry in various areas and
industries, especially in the segment of small, medium-sized and/or decentralized companies i